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• DEVELOPMENT: ‘(They) tend to weather a downturn in the economy better, are flexible, fluid and can react better to market conditions’ 

Outnumbering big business 


Smaller companies more plentiful in Barrie 


SUSAN DOOLAN 

Special to Barrie Business 

Small and medium sized businesses out¬ 
number larger companies in Barrie. 

They are not only important to the city's 
economy but also have had a greater ten¬ 
dency to survive in tough economic times. 

“Small businesses tend to be more con¬ 
sistent over the past few years," said Sybil 
Gorulc, executive director, Barrie Chamber 
of Commerce. 

“The majority of our business are 
small, but the bigger ones are starting 
to come back and are now joining the 
chamber." 

The chamber defines small business as 
under 10 employees. Of its 1,280 members, 
between 65% and 70% are small business. 
They join the chamber for a variety of rea¬ 
sons: networking opportunities, events and 
each year there is an annual gala where the 
chamber gives out 12 awards to local busi¬ 
nesses. 

“We have some really good benefits — 
insurance program, Esso program — so 
they can actually save money," Goruk said, 
adding that one upcoming event is also 
open non-members. “On Friday, Oct. 19 
we're running a speed networking event — 
(like) speed dating — at the Holiday Inn 
from 11 a.m. to 3 p.m." 

The City of Barrie lumps small and 
medium sized businesses together (SME) 
and defines them as having 20 employees 
or under. Size does not necessarily mean 
smaller revenue. There are more than 5,000 
SMEs in Barrie and contrary to popular 
belief, the majority are not retail. 

“It's a misnomer that Barrie is 50% retail 

— that's not the case," said Hany Kirolos, 
director of economic development for 
Barrie. “We are in fact a super shopping 
centre for the region — it only represents 
around 16% of our economy." 

In a business breakdown for the city of 
Barrie in 2011, retail does have the majority 
share at 16% and is closely followed by con¬ 
struction at 13.5%. 

Professional, scientific and technical 
services weigh in at 10% tying with health¬ 
care and social assistance. 

The economic development office for 
Barrie has a team of four and their top 
priority is protect and help the existing 
businesses expand. To that end, it runs a 
series of events throughout the year, inter¬ 
acts with local businesses, works with other 
levels of government and helps facilitate 
trade missions to expand the market base, 
such as a recent trip to Calgary. 

“They're extremely important," said Kiro¬ 
los of SMEs. “They're our bread and butter 

— because (for example) three out of four 




MARK WANZEL Photos 


Nora Gavarre, an economic development officer for Barrie, is just one of a team of four whose top priority is helping local businesses expand. 

Small businesses tend to be 
more consistent over the past 
few years. The majority of our busi¬ 
ness are small, but the bigger ones 
are starting to come back and are 
now joining the chamber.” 

Sybil Goruk, executive director 
Barrie Chamber of Commerce 

businesses that are generating new jobs are 
small and medium sized enterprise. 

“(They) tend to weather a downturn in 
the economy better, are flexible, fluid and 
can react better to market conditions. I'm 
stunned by the number of companies that 
are operating (in Barrie) on a global basis." 

Businesses looking to relocate or expand 
to Barrie tend to be looking at three factors: 
costs, quality of life for employees and 
labour pool. 
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• SMALL BUSINESS: Of those who take the Grow Vantage program, 82% are full-time self-employed at the end of two years 

What to do after you register 



J.T.MCVEIGH Photo 

Donna Douglas, of Grow Vantage, right, chats with Mike Groves, left, and Dean Ortolan, of 
Signs of Innovation, during a recent business meeting. Douglas has been mentoring new 
entrepreneurs for the past 15 years while still running her own communications program. 


SUSAN DOOLAN 

Special to Barrie Business 

It's easy to start a business; just register it. 

Then what? 

Donna Douglas is asked that question so 
often she summed up the first 15 steps to 
starting a business and made it available 
to people in a free download off her website. 
It's called First Things First. 

"I wrote it because I get so many calls from 
people — 'Hi. I've regis¬ 
tered a business. Now 
what do I do?,"' said Dou¬ 
glas, who drew on her own 
business experience to 
develop a program that 
helps people start and 
grow their business. "One 
of the pieces of advice is if 
you still have a job — and 
you are still considering a 
home business — go and 
get a line of credit while 
you still have a job. It's so helpful for when 
you're starting a business.” 

It's good to have an idea and the skills to 
carry it through and know if there is a market 
for it before starting a business. For those 
that don't have an idea but want to start a 
business because they are tired of commut¬ 
ing or working for someone else, or are 
laid off, it could be more difficult. 

Of the 1,200 businesses that have taken 
business programs with Douglas, most are 
from the Barrie area, but she does attract 
some from beyond Simcoe County. Of those 
who take the Grow Vantage program, 82% 
are full-time self-employed at the end of two 
years. Another 12% are full-time self- 
employed but have also added a part-time 
job to cover a specific payment, such as 
a truck. The remaining 6% can be summed 
up as a casualty of'life happens! 

Douglas runs an information session on 
the first Thursday of every month and starts 
the Grow Vantage three times per year, aver¬ 
aging 30-35 businesses per session. The pro¬ 
gram runs for 10 months. 

Terri Plaxton Smith, business consultant 


and manager of the Greater Barrie Business 
Enterprise Centre (GBBEC), averages 3,000 
inquiries per year on all aspects of business. 

"The hard part is taking the time to pre¬ 
pare for it,” said Smith of starting a small 
business. "The rest is so much easier if 
you're prepared — not just in doing your 
homework but the resources you're going to 
need to continue." 

The GBBEC helps business in a variety of 
ways — providing advice, resources, work¬ 
shops and programs that include an Entre¬ 
preneur's Club, a mentoring club for existing 
and growing businesses. 

Smith will review business plans, free of 
charge, and help with the polishing. In addi¬ 
tion, she does one-one-one consultations 


and site visits. 

The GBBEC is hosting a couple of events 
this fall. Ask the Experts takes place on Oct. 
18 at the City Hall Rotunda from 11 a.m. to 2 
p.m. It covers tips on marketing, accounting, 
legal, website design, social media, finance, 
human resources and one-on-one questions. 
It's free to attend. 

Next month, Nov. 15, is the Annual Bridges 
to Better Business event at Liberty North 
from 9 a.m. to 4 p.m. International keynote 
speaker Gail Martin of DreamSpinner Com¬ 
munications is featured — her topic is 30 
days to better marketing results. She is also a 
best-selling book author. The cost, $39, 
includes a hot breakfast and lunch. To regis¬ 
ter, visit www.barriebusinesscentre.ca. 
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Make every penny count (and multiply) 
with a 1.45% savings rate on our 
Business Advantage Plus account. 



The Meridian Business Advantage Plus account pays interest every day, on every penny when the balance is above $100,000. 

And right now, you’ll earn 1.45% on CAD and .75% on US Dollar accounts. It’s business banking that has your best interest in mind. 
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• GROWTH: ‘It is a family-run company that started with wood stoves, then fireplaces, then gas, then grills and now furnaces and air conditioners’ 

Feeling warmth close to home 

Napoleon in Barrie comfortable with strong local growth 



File Photos 

Barrie-based Napoleon Group of Companies has been on an aggressive local, national and international growth path for the past 35 years. 


BRUCE CAMERON 

Special to Barrie Business 

For Ron McArthur, the learning curve has 
been steep. Just over a month ago he was 
named President of the Napoleon Group of 
Companies, by founder and CEO Wolfgang 
Schroeter. 

The Barrie-based company has been on 
an aggressive local, national and interna¬ 
tional growth path for the 
past 35 years but its 
beginnings were as quiet 
as Henry Ford tinkering 
with an engine in a small 
Michigan garage at the 
start of the last century. 

Thirty-three years ago, 

Schroeter constructed a 
steel wood-burning stove 
for his father-in-law. 

Family and friends saw it, 
and wanted one. Before 
long, a company employing hundreds 
of people grew out of that one wood- 
burning stove, and the energetic drive for 
success continues. 

“It is a family-run company that started 
with wood stoves, then fireplaces, then 
gas, then grills and now furnaces and air 
conditioners/' said McArthur. 

It was that very recognition of growth that 
spurred the Schroeter family to search for 
someone with, in Schroeter's words, “pro¬ 
fessional management expertise" to help 
the family achieve “the next level of growth 
and to continue to support our customers 
the best way we can." 

With an index finger pointing south at the 
company's Napoleon Road manufacturing 
site (where Penetanguishene Road meets 
Highway 11), McArthur shared the dream: 
“We're breaking ground just on the other 
side of the road here, on a 250,000 square- 
foot facility, hiring a couple of hundred 
people in the next five years, expecting to 
double the amount of business we do now." 
That level of growth is ambitious but 
achievable in McArthur's mind. 

Considering the amount of local factories 


that for whatever reason shut their doors in 
the last 20 or so years, that is a remarkable 
story in and of itself. As McArthur asks, 
“How many Canadian manufacturers are 
spending the kind of money we are to 
expand our business in Canada?" 

It's almost fitting that the guy named 
president of a company with such a quiet 
beginning had a fairly quiet beginning him¬ 
self. McArthur was born and raised in the 
small mining town of Flin Flon, Manitoba. 
But by age 32, he was appointed president 
of Hudson Bay Wholesale, an entity gross¬ 
ing $1.2 billion a year. 

From there, McArthur became President 
of the largest division of the Van Houtte 
Coffee Company. Most recently, he ran a 
family company WSI, a prominent Internet 
marketing company. 


Right now, there's still that learning curve 
but, as McArthur says, “there's a lot of help 
from tremendous associates here, people 
who really are passionate about the busi¬ 
ness, our products, our customer service." 
He labels that corporate approach as “very 
refreshing." 

Beyond Barrie, Napoleon has manufac¬ 
turing and logistic bases, as well as offices in 
the U.S., China, the U.K., and into Europe. 
But to hear McArthur tell it, one very 
simple, local operation is invaluable in 
terms of getting to know exactly what the 
customer wants — the massive Napoleon 
Home Comfort store, which sits behind the 
corporate headquarters facing the highway. 

Its 7,000-square-foot plus of products 
(hearth, grills, home decor, patio acces¬ 
sories, furnaces and more) does serve 



as an obvious showcase for Napoleon's 
manufactured wares but McArthur said 
this retail is more than that. 

In fact, “It's a space that keeps the com¬ 
pany close to the pulse of the customer." 

“Our sales staff there gets to see cus¬ 
tomers face to face," he explained. “They tell 
us exactly what they like, or what they're 
looking for, so with that feedback, we can 
determine what direction we should be 
taking as far as new products or adapting 
the design of a product." 

That simple tenet, finding out exactly 
what the customer wants, may be so obvi¬ 
ous it doesn't need stating. 

On the other hand, it was that same 
approach, that same zeal for an improved 
product that led to that very first wood 
stove, all those years ago. 
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• BEVERAGES: Barenaked Ladies, Flying Monkeys brewery collaborate 

Something brand new brewing 


Band visits Barrie beer-maker 


CHAS HAY 

Special to Barrie Business 

Members of pop rock band Barenaked 
Ladies visited the Flying Monkeys Craft 
Brewery in Barrie recently to brew a collab¬ 
oration beer named after the iconic Cana¬ 
dian band. 

Called BNL Strong Beer, Flying Monkeys 
and the Ladies have concocted a fudge-y 
imperial chocolate stout with an 11% alco¬ 
hol by volume that lives up to its name. 

Flying Monkeys founder and brewer 
Peter Chiodo was awestruck when the Bare- 
naked Ladies accepted the invitation to 
brew. They were totally involved in the birth 
of this beer, he said. 

Barenaked Ladies member Kevin Hearn 
contributed some great original artwork for 
the beer's packaging, quirky, colourful and 
perfectly Flying Monkeys, and the guys 
came to join the brewery folks for an actual 
brew day. 


But they didn't just stick their name on 
the beer. The guys got a crash course in the 
brewhouse. 

"I worked in the Beer Store when I was 
younger, but never dreamed I would have 
my own beer one day," drummer Tyler 
Stewart said. 

Band members visited the local Barrie 
brewery recently and participated in 
the start of the official brew under the 
direction of Flying Monkeys head brewer 
Paul Buttery. 

BNL Strong Beer will be available in 
stores across Canada in November, to coin¬ 
cide with the band's Symphony Barenaked 
tour across Canada. The Barenaked Ladies 
will be performing hits and holiday songs, 
backed by local symphonies. 

The shows will begin in Vancouver on 
Nov. 30. 

For more information or to inquire about 
tickets, visit the Barenaked Ladies website 
at www.barenakedladies.com. 



Two members of the Barenaked Ladies were in Barrie recently to try their hand at concocting 
a new beer. Bass player Jim Creegan, right, and drummer Tyler Stewart, beside him, were 
joined by Monkeys graphic designer Bruce Chalmers (from left), brewmaster Paul Buttery, 
Monkeys president Peter Chiodo and brewer Aaron Spinney. The band and Flying Monkeys 
brewery will collaborate on a new product: BNL Strong Beer — described as an imperial 
chocolate stout with 11% alcohol by volume. 
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We make it easy to get the help you need. 
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running a business can leave you little time to get the 
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branches that open Sundays, and Business Banking 
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To learn more, contact the Business Banking Specialist in your area: 


Helen West 

Small Business Advisor 
705-721-6001, ext. 246 
helen.west@td.com 

33 Collier St. 

Barrie 

German Delgado 

Small Business Advisor 

705-896-1933 

german.delgado@td.com 
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Phil Marinelli 

Small Business Advisor 
705-721-6005, ext. 246 
philip.marinelli@td.com 

534 Bayfield St. 

Barrie 

Jeff Coish 

Small Business Advisor 
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60 Mapleview Dr. 

Barrie 
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• BUSINESS: Company unveils its $90-million investment 


IBM jobs compute for Barrie area 


J.T. MCVEIGH 

Barrie Business 

What used to be just a scrub field for 
overflow concert parking now hosts one of 
the world's most sophisticated data centres. 

The IBM Canada Leadership Data Centre 
on Bayview Drive recently opened its doors 
to allow media, politicians and prospective 
clients a peek into what is believed will be a 
leader in the latest practices of green data 
centre design and management services, as 
well as the latest advancements in energy 
efficiency, business continuity, disaster 
recovery and resiliency. 

The $90-million investment will establish 
20 skilled jobs, but more importantly, leads 
to a research partnership with seven univer¬ 
sities and sets the stage to change the 
industrial dynamic in Barrie. 

Nestled across the road from what was a 
popular brewery, the facility introduces the 
future in modern technology including 
cloud computing, virtual networking 
and24/7 business continuity, disaster and 
recovery services in our backyard. 

"This community has been going through 
economic transitions and we have seen a 
remarkable growth in the technology sector. 
We are becoming a leading centre for data 
processing and today's announcement 


takes that to an even greater level," said 
Barrie Mayor Jeff Lehman to the audience 
on hand for the announcement. 

The IBM centre will work with partner 
universities in a research role, to allow 
researchers the opportunity to process 
enormous amounts of information with the 
use of IBM's supercomputers. 

Brad Duguid, minister of economic 
development and innovation, was effusive 
with his praise of the project and by the 
financial contributions of both the provin¬ 
cial and federal governments in helping 
bring the project to fruition. 

"Mr. Mayor, with your permission, can 
we call Barrie the national capital of data 
centres?" he said, to a round of applause. 

"It is so good to celebrate an unprece¬ 
dented partnership," Duguid added. "That 
partnership involves the Ontario govern¬ 
ment, IBM, seven Ontario universities and 
the federal government teaming up to 
create nothing less than a world-class vir¬ 
tual research and development centre." 

With IBM's leadership, researchers will 
be able to collaborate with global chal¬ 
lenges that include energy management, 
health care, water conservation and the 
challenges of rapid urbanization all by 
being able to utilize the facility's storage and 
data management. 


To be able to meet these challenges, you 
need a building that can survive and thrive. 

The data centre has two water sources it 
can draw on to support the cooling of the 
computer floor, two power supplies to avoid 
energy interruptions, diesel generators 
that produce 2.5 kilowatts if necessary, a 
battery system that will power more than 
70,000 laptops, and, if history repeats itself, 
the structure can withstand a powerful 
F3 tornado. 

All this and using 60% less energy 
required of a similar facility its size. 

Coupled with a sophisticated security 
system, IBM is running a pretty tight ship. 

From the business side, what drives a 
data centre like this is consumers. 

According to IBM Canada president John 
Lutz, the challenges that face Canadian 
businesses, particularly in a global environ¬ 
ment, is that consumers want to have access 
to their bank accounts, and be able to pur¬ 
chase merchandise at any time of the day. 

"We (consumers) don't want to hear of 
any limitations in IT (information technol¬ 
ogy), particularly data-centre limitations. 
But with the advent of the ATM networks 
and the global connected economy, this is 
an expectation of all of us," Lutz said. 

"At IBM, we're aim to ensure Canada can 
keep pace with these challenges." 



J.T. MCVEIGH Photo 


IBM Canada President John Lutz sees the 
new Barrie IBM Canada Leadership Data 
Centre as an opportunity to help businesses 
better manage their data, reduce operating 
costs and improve productivity. 
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Book Your Christmas Party Rentals Today 
“We Do the Dishes!" 


Tables • Chairs • Coloured Linens 
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www.tiffanypartyrentals.on.ca 
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• DINING: Lone Star Texas Grills celebrates opening at Park Place 


J.T. MCVEIGH Photos 
The Lone Star Texas Grills’ 
director of operations Rob 
Martin, left, the general 
manager ‘Doc’ Tran, vice 
president Barry Taylor, 
marketing manager Sue 
Paterson, Park Place’s Terry 
Coughlin (on behalf of the 
North American Develop¬ 
ment Group) and Joan 
Kennedy, of the Seasons 
Centre for Grieving Chil¬ 
dren, celebrate the recent 
grand opening of the brand 
new Park Place eatery. 


Connect to Barrie's Online Small Business Community 


Grab the Deals 

SuitePerks has assembled an exclusive list of 
affiliates who are prepared to offer you a 
significant discount on their goods and services. 


Membership has its odv** 

Free for the first 50(f 


"One full year, a $ 120 Value. 


r- 


Gain the Knowledge 

As a member, you'll have access to our unique 
online content library and periodic live seminars. 
Find the answers you need to move your 
business forward. 


JOIN NOW! 

www.suiteperks.ca 

or contact us at: 1-888-654-1306 | info@suiteperks.ca 




Get Involved 


Create your own profile to network within our online 
community. Share your experience, develop new 
business relationships and take advantage 
of the many ways SuitePerks can 
keep you connected. 
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• FUNDRAISER: Residents encouraged to bring their shreddable documents to Gilda’s Clubhouse on Oct. 13 

Help fight cancer with Shred North 


(STAFF) — Shredding your unneeded 
confidential files could help support those 
with cancer. 

Shred North, a paper shredding company 
in Barrie, will be having a 'Charity Shred 
Day' on Oct. 13 in support of Gilda's Club of 
Simcoe Muskoka. 

Residents are encouraged to bring their 
shreddable documents by the Shred North 
mobile shred truck from 10 a.m. to 1 p.m. at 
Gilda's Clubhouse at 10 Quarry Ridge. 

For a donation of $10 per box or shopping 
bag, your shredding duties will be over, 
and all proceeds go to Gilda's Club. 

In addition to paper shredding, there will 
be a community booth run by Ontario 
Provincial Police to educate citizens on the 
importance of identity theft prevention. 

"This is a great opportunity to accomplish 
two goals," said Daryl Woytowicz, a local 
resident and general manager of Shred 
North. "Helping educate citizens in regard 
to protecting themselves against identity 
theft, as well as raising money for a local 
charity like Gilda's Club is a great thing to 
be apart of." 

Woytowicz said the hope is that Shred 
North can provide a secure outlet for resi¬ 
dents to have their information destroyed 
and increase awareness of Gilda's. 

Shred North is a nominee for the upcom¬ 
ing Greater Barrie Chamber of Commerce 
EDO New Business Award for 2012. 

For more, visit www.shrednorth.com. 



MARK WANZEL Photo 
Shred North President Ryan 
Giffen, left, Gilda’s Club 
operation director Cathy 
Charlton and Shred North 
service specialist Brandon 
Mitchell promote a unique 
fundraiser. On Oct. 13, Shred 
North will host a ‘Charity 
Shred Day’ at Gilda’s Club 
Simcoe Muskoka, on from 
10 a.m. to 1 p.m. Residents 
from the local community 
are encouraged to bring out 
their boxes of confidential 
documents and watch them 
be shredded, with proceeds 
going to the Gilda’s Club. 


• COFFEE SHOP: Sixth Starbucks in Barrie now open 



J.T. MCVEIGH Photo 


Employee Colleen Andrew, left, and manager of the restaurant Lincoln Marriner were 
on hand for the opening of Barrie’s newest Starbucks outlet on Bayfield Street North, 
bringing the total number of outlets to six in the city. The design inside the building 
sports high-efficiency power sources, as well as recycled and repurposed building 
materials and fixtures, which all have a colourful history. 
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• DONATION: Dwyer’s fundraising efforts get a boost 


Submitted 

Barrie senior Will Dwyer recently received a financial boost for his 2012 Terry Fox Run 
pledges from local Tim Hortons. Dwyer, 87, was awarded $100 from Chuck Perigo, a 
Barrie Tim Hortons owner. The spry senior and long-time Terry Fox supporter was also 
presented with the Community Hero Award by Tim Hortons for his long-time support 
of the Barrie Terry Fox Run. 
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• FINANCES: Some of the issues to consider when making this important decision for your business 


Consideration for incorporation 


I f you're a small unincorporated busi¬ 
ness owner or a professional whose 
regulatory body allows incorporation, 
you've probably given the potential benefits 
of incorporating a great deal of thought. 

The most often cited benefits of incorpo¬ 
ration are a more advantageous tax struc¬ 
ture and creditor-proofing personal 
finances. But there can be drawbacks. 

Here are some of the issues to consider 
when making an important To incorporate 
or not to incorporate' decision. 

Cash Flow 

If you need all of the profits from your 
business to support your personal cash flow 
needs, incorporation may not be for you 
because the cost of setting up and main¬ 
taining the corporation could outweigh 
any tax benefits. On the other hand, if you 
are financially able to retain some profits 
inside the company, you could derive 
significant tax savings. 

Taxation Vexation 

If you are just starting your business, 
incorporation should probably wait 
because losses incurred by an incorporated 



Amanda Fournier 

Your Business 


business can't flow through to shareholders. 

In the early stages of your business, 
you're likely better off using losses person¬ 
ally against other income. 

Once your business begins earning 'active 
business income' (income earned from 
your business operation, not, for example, 
from other corporate investments) you 
may gain an immediate tax break (in some 
provinces) and the opportunity to defer 
part of your tax payment. 

Creditor-Proofing Personal Assets 

Corporate creditors can only go after 
assets owned by the corporation, but banks 
and other suppliers often require small 
business owners to personally guarantee 
corporate liabilities and corporate directors 
may be liable for many types of unpaid 
debts such as outstanding income tax, HST, 


GST and employee source deductions. 

Incorporation may provide some creditor 
protection, but only if properly structured, 
so speak to an advisor to ensure you are 
protected. 

Other Potential Advantages 

• Income-splitting to reduce taxes by 
making your spouse or adult children 
shareholders — dividends will be taxed in 
their hands — or employing them as long 
as the remuneration is reasonable for the 
work performed. 

• Deferring certain expenses. For exam¬ 
ple, you can report employee bonuses for 
tax purposes before year-end but actually 
pay out the bonus money after year-end. 

• Leaving assets in the corporation where 
they will continue to grow on a tax-deferred 
basis until you choose to withdraw them. 

• Creating a registered pension plan and 
tax-deductible group health and life insur¬ 
ance plan for you and your employees 
(which could include family members). 

• Choosing a fiscal year spanning any 
12-month period. Select a fiscal year that 
coincides with business or cash flow peaks 
or when corporate expenses are higher 
(potentially reducing your tax bite). 



Incorporating a business comes with 
costs — from initial setup and legal costs to 
ongoing requirements for tax returns and 
corporate resolutions — and other legal 
requirements. But if you think incorpora¬ 
tion may be right for you, speak with your 
legal and tax advisor and professional 
advisor before you do. 

Amanda Fournier M.A. can be reached at 
amanda.fournier@investorsgroup.com. 
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•ANIMALS: Baywood Animal Hospital recently opened new clinic in Barrie 


Pet hospital builds on local care 


South-end facility a second location for original practice 



MARK WANZEL & J.T. MCVEIGH Photos 

CoCo Chanel, a nine-month-old Lab, and owner Joan Cardo, right, make a visit to the Baywood South Animal Hospital in Barrie, where they’re 
greeted by administrative assistant Susan Montague. INSET: Molly Robinson, left, and Montague both work at the Minet’s Point Road facility. 


NICKICRUICKSHANK 

Barrie Business 

A trip to the vet doesn’t have to be a panic 
for your pet. 

And pet owners want to feel welcome at 
the clinic. 

Dr. Greg McWatt wants that too when vis¬ 
iting his new south-end animal hospital. 

“We emphasized treating people's pets 
like family, and we go out of our way to do 
that," said McWatt, a 25-year veterinarian 
and owner of Baywood South Animal Hos¬ 
pital at 205 Minet's Point Rd. “We want that 
for the families as well, and we have a good 
reputation of that." 

The south-end hospital is a second loca¬ 
tion of the original practice — Baywood 
Animal Hospital — in Midhurst, which has 
a 55-year history in the area. 

Baywood South recently held an open 
house to give south-end residents a look 
around the renovated former home. 

“A lot of people ask about the practice 
and we thought it'd be interesting for them 
to see what goes on with their pets after they 
drop them off for a procedure," McWatt 
said. “It's a really nice property and it just 
made sense to expand here. I've been look¬ 
ing for ways to expand and this is such a 
beautiful area and I've wanted to locate my 
business here." 

Donni Ellis, who is the director for both 
hospitals, agrees. 

“It's beautiful, with warm tones and dark 
stained woods. We wanted to keep it a 
relaxed, professional environment without 
seeming too clinical," Ellis said. 

“It's a full-service hospital for pets, with 
the same surgery and care services the 
other facility offers." 

The animal hospital has a long-standing 
presence in the Barrie-Midhurst area, oper¬ 
ating since 1957. 

The original clinic was opened on Bay- 
field Street North by Dr. lack (Woody) 
Woodstock. 

In 1973, Woodstock sold it to Dr. Glen 
McLean, who moved the practice to Mid¬ 
hurst in 1976. McLean moved the hospital 
again around the corner to Findlay Mill 
Road and then sold it to Drs. McWatt, Cook 
and Phillips in 1992. 

McWatt now solely owns the practice and 


opened Baywood South Animal Hospital 
on May 22. 

“I guess I was more of the entrepreneur of 
the group, and I see this as a great business 
to operate," McWatt said. 

“Both locations are fully engaged and 
running full-service. With the growth in 
the south end, I'm sure we'll see good 
business." 

McWatt said he loves his life's work and 


hopes to help more pet families in Barrie. 

“I think the human-animal bond is so 
important and it's neat learning new tech¬ 
niques and working with such a great 
team of staff," he said. “We want to see as 
many new clients here as possible and 
I think people like how close we are to 
Minet's Point." 

And the proximity isn't the only perk 
for pet owners. 


The hospital also offers a doggie daycare 
for those who commute to work daily. 
The service runs from 8 a.m. to 8 p.m. 
during the week. 

“They are caged, but they are given lots of 
attention and taken out for walks and 
breaks," Ellis said. 

For more information on the brand 
new location, call 705-725-8577, or visit 
www. b ay wood a n i m alho spited, ca. 



Mercedes-Benz Barrie 


2440 Doral Drive 
Innisfil, Ontario 
705-431-2AMG (2264) Ext 241 
awernham@mbbarrie.com 


Andrew Wernham 

smart Specialist 
Sales Consultant 
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Janet Lee-Holden 

Fleet Manager 
Sales Consultant 


Mercedes-Benz Barrie 

2440 Doral Drive 
Innisfil, Ontario 

705-431-2AMG (2264) Ext 223 
jleeholden@mbbarrie.com 
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Dave Bosley 

Sprinter Specialist 
Sales Consultant 


Mercedes-Benz Barrie 


2440 Doral Drive 
Innisfil, Ontario 
705-431-2AMG (2264) Ext 251 
dbosley@mbbarrie.com 
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find out today at 

^CellCycle.ca 





D R I V E W I S E 

Getting You and Yours Home Safely 


Spring into Training 

DriveWise has trained thousands of drivers 
using an innovative and integrated learning 
system that includes: 

- Interactive lectures 

- Simulation training 

- Online learning 

- In-vehicle education 

Now Booking Spring & Summer Programs for: 

- Corporate Fleets - Firefighters 

- Municipal Vehicles - Paramedics 

- Waste Management - Police 

- Utility Trucks - Heavy Trucks 

Barrie Chamber Members: 
10% off for corporate fleets 

www.drivewisesafety.com 

E-121 Commerce Park Drive, Barrie 
705.730.1130 | info@drivewisecanada.com 



imageonprint com 



FINE PRINTING & 
PROMOTIONAL PRODUCTS 


banie(a)jmageof}print, com 



162 DUNLOP STREET WEST 
BARRIE, ONTARIO L4N1B2 




MARK WANZEL Photo 

Patrick Hebert is optimistic about the future of CellCycle.ca, as the Barrie-based recycling company focuses on the used cell phone market. 


Protect yourself: Smartphone 
loss can be costly experience 


Special to Barrie Business 

E ach day we all hear at least one 
unfortunate tale of woe for the poor 
cell phone that was smashed, dunked, run 
over, dropped 10 stories, or stolen. 

According to Lookout Mobile, a company 
that markets a mobile phone tracking app, 
nearly 60% of all its Android and iPhone 


subscribers lost their phone in 2011 at a 
replacement cost of about $30 billion. 

As more cellular users turn to smart¬ 
phones and super-phones (Internet 
enabled devices), the risk of personal data 
compromise increases exponentially. 

The best advice for smartphone users: 
use a home screen password. 

While having a password does not make it 
impossible for someone to steal your 


phone, it does make it less likely that they 
would recover sensitive info from it. 

Most BlackBerry devices will in fact erase 
themselves after several unsuccessful pass¬ 
word attempts. 

CellCycle.ca buys and sells used smart¬ 
phones both in Barrie and across Canada 
through the mail. 

For more information, call 705-503-9100, 
or visit them at 94 Bayfield St. 
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• COMMUNITY: Greater Barrie Chamber of Commerce and Downtown Barrie Business Association (BIA) members meet ‘After 5’ 

Bringing ideas and people together 



MARK WANZEL Photos 

Sonia Wood, left, and Colleen Dinan, both of JC Mitchell Insurance Group Inc., and Fernand 
Guerette and Dave Fisher, of Puro Clean, take part in a recent Business After 5 event. Held 
on the third Wednesday of every month, the Greater Barrie Chamber of Commerce hosts 
the event, allowing the business community and Downtown Barrie Business Association 
(BIA), to meet and exchange ideas. For more information, visit www.barriechamber.com. 




Nancy Dollin (lower left photo), of Old Time Confections, and Pierrette Chisholm, left, and Jasmine Basner (right photo) took some time to network during the recent Business After 5 event. 



Make every penny count (and multiply) 
with a 1.45% savings rate on our 
Business Advantage Plus account. 


The Meridian Business Advantage Plus account pays interest every day, on every penny when the balance is above $100,000. 
And right now, you’ll earn 1.45% on CAD and .75% on US Dollar accounts. It’s business banking that has your best interest in mind. 
For more info on our business accounts and expertise, or to find a Commercial Business Centre near you, 
visit businessadvantage.ca. Or give us a call at 1-866-592-2226. 

™Trademarks of Meridian Credit Union Limited. The posted interest rate is an annual rate and is subject to change without notice. 

Minimum balance of $100,000 is required to qualify for interest. Interest is calculated on the closing daily balance, and is paid monthly. 



Your money. Your way. 

Imagine that. 
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• FINANCES: Ensure everyday living expenses are covered in the event of a premature death 

The enduring necessity of carrying life insurance 


L ife insurance is one of the corner¬ 
stones of a sound financial plan. 

All other financial planning can be for 
naught without the foundation of having 
adequate life insurance in place in the event 
of a premature death. 


Robyn Latchman 

Apples to Apples 


Life insurance can help ensure that every¬ 
day living expenses are covered, from the 
mortgage to car loans, credit card bills and 
outstanding debts, to future costs such as 
tuition. Business owners need life insurance 
to help protect the business from a premature 
death; the tax-free funds can be used to buy 
the business from the deceased partner's 
estate/wife, or provide a cushion to give the 
survivor time to decide what to do next. 

What Type of Life Insurance is Best? 

There are two basic categories of life insur¬ 
ance: term and permanent. The primary dif¬ 
ference is that term insurance is pure insur¬ 
ance. It pays only if death occurs during the 
specified term of the policy, typically 10,15, 

20, years. Term insurance is designed for tem¬ 
porary needs, such as mortgage protection. 
Premiums are inexpensively priced for the 
original term of the contract, but typically 
increase by as much as five times at the policy 
renewal and eventually expire by ages 75 to 85 
depending on insurer. Term insurance is also 
generally convertible to permanent insurance. 

Permanent insurance policies, such as 
whole life/universal life, are just that — per¬ 
manent. They are designed for permanent 
needs such as final expenses and can even 
accrue tax-deferred cash value over the 
insured's life and perform more as investment 
instruments than as pure insurance. This gen¬ 
erally makes them more expensive, since they 
charge a level premium for life or can allow for 
a compressed time period. 

Parents with young children and a limited 
budget might start with a term policy of 10 or 
20 years — long enough to keep their children 
safe until they are independent — or until 
greater family wealth is built up over time. If 
the family still needs life insurance at the end 
of that term, they can renew it or convert to a 
permanent type of insurance product. 

Looking at long-term needs — Permanent 
life insurance protection is the way to go, plus 
it gives you the opportunity for tax-deferred 
growth in savings. It's designed for people 
who want security, diversified investment 
opportunities, guarantees and greater flexibil¬ 
ity; that allows you to customize your policy at 
issue and adjust it as your needs change. 

The first type of permanent coverage is uni¬ 
versal life (UL); it offers two key financial plan¬ 
ning tools in one product. It provides 
permanent life insurance protection to meet 
your long-term needs, while allowing for 
tax-deferred growth in savings. 


Unlike other types of permanent insurance, 
UL is quite flexible and can change; that 
means you're in control of your policy. You 
can change your beneficiary, payment 
amount, your investments and, you can also 
withdraw cash or take an advance in the form 
of a policy loan. You can choose from two 
types of cost of insurance; level cost of insur¬ 
ance (LCOI) or yearly renewable term (YRT). 

Cost of Insurance 

Cost of insurance (C0I) is the total cost to 
insure an individual and is based on factors like 
age, health, smoking status, policy insurance 
amount and benefits selected. 

When you buy this type of policy, you're 
making an important financial decision. 
Whether you want extra retirement income, 
or have money available to pay estate taxes, or 
increase your estate value, choosing the right 
mix of investment account options is a key 
part of designing your policy to meet your 
needs and goals. Your asset mix should take 
into consideration your performance expecta¬ 
tions, investment objectives, the amount of 
time you have to reach your goals and above 
all, you need to determine the level of risk you 
are prepared to accept. 

Policy Performance 

Most Canadian life insurance companies have 
a universal life on their product shelf. UL is a 
hands-on type of Life Insurance. 

The following can affect policy performance: 

• Type of investment account(s) you select 

• Rate of return achieved from the investments 

• Timing/amount of payments and withdrawals 

• Federal tax legislation 

• Provincial premium taxes 

• Investment bonus or no investment bonus 

• Cost of insurance 

Think of your policy as a bank account; you 
deposit money on a regular basis and earn 
interest and bonuses. 

Instead of paying your bills, money goes out to 
pay for the cost of insurance (policy payments). 

The amount of money left after the monthly 
charges is the fund value of your policy. 

If your payments plus investment account inter¬ 
est exceed the maximum allowable tax-exempt 
limit set by the Canada Revenue Agency, the 
excess funds may be refunded in cash or will 
overflow into a side account. Money outside of 
the policy is taxable. It will be automatically re¬ 
directed into your investment accounts, as soon 
as there is sufficient tax-exempt room. 


As I said, the cost of insurance is based on 
several factors; there are two COI options: 

The first and most common is a guaranteed 
level COI, as the cost is fixed and based on the 
age of the insured person at the time the cov¬ 
erage is issued. The COI remains level 
throughout the life of the coverage. 

It costs more than yearly renewable term 
in the early years, but tends to have a lower 
overall cost. 

Guaranteed yearly renewable term COI; 
cost changes each year, in tandem with the 
life insured's age. 

Rates guaranteed when policy is issued and 
do not change unless you alter your policy. 

A reason for choosing this COI in the early 
years is because it allows more of your pay¬ 
ments to go to the policy fund and therefore, it 
increases the potential for higher com¬ 
pounded, tax-deferred growth 

You have the flexibility to switch to guaran¬ 
teed level COI, without evidence of insurabil¬ 
ity, with new rates based on the insured 
person's attained age at the time of change. 

Another type of permanent life insurance is 
called whole life (WL). There are two basic 
types participating and non-participating. 

Just like UL, WL gives you lifetime insur¬ 
ance protection, knowing that money will be 
available to provide for your family, continue 
your business or ensure that your assets trans¬ 
fer as per your wishes to the next generation. 

Participating WL Insurance 

Offers a completely hands-off management 
for you, when you purchase a participating life 
insurance policy, you have the opportunity to 
participate in any policy holder dividends. 
Your policy comes with guaranteed lifetime 
protection and cash values, for which you pay 
a guaranteed premium. Your premium and 
other basic values are determined using long¬ 
term conservative assumptions. 

Non-Participating Whole Life 

Once again this offers a completely hands- 
off management on your part, while the policy 
is non-participating and doesn't receive 
dividends, it will automatically earn a yearly 
performance amount on each anniversary 
that helps increase the policy's cash value. 

You even have the choice on how you want 
to apply the amount to your policy. 

What is a Guaranteed Premium? 

Guaranteed premium: The premium payable is 
based on several factors, including the guaran¬ 
teed death benefit, your age, gender smoking 
status and any additional benefits you may 
choose to add to your policy. You have the secu¬ 
rity of knowing that the premium schedule in 
your policy is guaranteed not to change. 


There are generally four different types of 
death benefit options. 

You can change options, however, if the 
insurance amount is increased, additional 
evidence of insurability may be required. 

Universal life policies death benefit types 
are: level face; face plus; account value on 
each death; account value at last death claim. 

Whole Life Products — death benefit 
option is basically the following: 

The death benefit is based on the total cov¬ 
erage of each of its components: the insur¬ 
ance coverage, plus any paid-up insurance, 
plus any deposit option insurance, plus any 
yearly term insurance. (Contract always pro¬ 
vides a full description specific to the policy). 

Most companies have several value-added 
benefits at no additional cost to you: 

Early death benefit or compassionate 
benefit — provides tax-free access to the 
policy value to assist with financial needs. 

Survivor benefit- this benefit is available to 
survivors for approximately 31 days while they 
determine whether to buy a new policy. 

Living benefit — a compassionate response 
to a client's terminal illness — if the insured 
person has a terminal illness and has less than 
12 months to live, this benefit provides a 
lump-sum loan payment of 50% of the policy 
face amount (up to $100,00) to use as needed. 

Different Types of Coverage: 

• Single life coverage insures one life and pays a 
tax-free benefit upon the death of the person. 

• Multiple life coverage provides insurance for 
more than one person in a policy, allowing you 
to conveniently address the needs of your 
entire family or business. 

• Joint life insures two or more people under 
one coverage. Depending on the type of joint 
coverage you choose, one tax-free benefit is 
paid out either on a first- or last-to-die basis. 

• Joint first-to-die coverage is an excellent solu¬ 
tion for couples who want to make sure their 
family will be taken care of if one of them dies. 

It can also be a great solution in a business situ¬ 
ation where the surviving partners need money 
to purchase the deceased partner’s interest in 
the business, or to pay off your mortgage. 

• Joint last-to-die coverage insures two people 
and on the second death, a tax-free death 
benefit is paid to the beneficiary. It can be a 
great solution for paying capital gains taxes 
when family assets are being transferred to 
the next generation. 

Please remember insurance costs less and 
is easier to qualify for when you're younger 
and healthy — so don't wait! 

Robyn H. Latchman is an independent 
insurance broker and Chartered Life Under¬ 
writer (CLU), Certified Financial Planner 
(CFP), and Elder Planning Counselor (EPC), 
with nearly two decades experience who 
enjoys educating her clients on the most cur¬ 
rent insurance and investment products to 
protect themselves and their families. 

Contact Robyn with any of your questions at 
Apples2Apples@LatchmanInsurance.com, 
or give her a call at 705-770-7171. 



HOME CARE AND FACILITY CARE CAN 
COST $3,000 to $15,000 EACH MONTH 
ARE YOU WORRIED ABOUT WHERE THE MONEY IS GOING TO 
COME FROM FOR YOUR LONG TERM CARE NEEDS 

LET US HELP YOU FIX THE PROBLEM NOW 


705.770.7171 

info@latchmaninsurance.com 
FOR ALL YOUR LIFE & 
LIVING BENEFIT NEEDS 


Robyn Latchman 

Certified Financial Planner 
Chartered Life Underwriter 
Elder Planning Counselor 


Look for Robyn’s monthly column Apples to Apples in the Barrie Business 
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• BUSINESS: Officials ask for rezoning to meet retail giant’s 2014 opening 

Park Place wants bigger ‘Target’ 

American chain says Barrie not a foregone conclusion 


BOB BRUTON 

Barrie Business 

Park Place officials are asking to tinker 
with plans for the south-Barrie retail devel¬ 
opment — with a bigger Target in mind. 

A recent public meeting was held on an 
application to change the city's Official Plan 
and zoning bylaw for 100 Mapleview Dr. E., 
to give developer North American flexibility 
for phasing the building of Park Place. 

Terry Coughlin, of North American, said 
some of these alterations are necessary for 
retail giant Target to meet its planned 
March 7, 2014 opening at Park Place. 

"We need these changes to move for¬ 
ward," he said, calling Target a "powerhouse 
anchor" that would help attract other stores. 

"We are now confident the retail business 
will be built out as quickly as market condi¬ 
tions allow," Coughlin added. 

The Park Place application includes 
deleting provisions requiring business and 
professional offices on some of its commer¬ 
cial lands, as well as removing construction 
phasing requirements there. 

The minimum total footprint of the retail 
village would also be reduced. 

Coughlin said the zoning changes need to 
be made by December, so work on the 
Target site can begin in June. 

But some of Park Place's retail competi¬ 
tors questioned the application. 

A former Barrie city council had turned 
down the retail development, but a 2006 


Ontario Municipal Board (OMB) decision 
approved it. 

North American is now attempting to 
make changes to that OMB decision. 

"We do have concerns this is a dramatic 
deviation from what was approved by the 
OMB," said Todd Pierce of Calloway Reit 
(Barrie) and Barrie Bryne Developments, 
where the south end's Walmart is located, 

"It's a drastic and wholesale change 
of what was already approved," said 
Brad Keast of Osmington, commercial 
developers at the former Barrie fairgrounds 
on Essa Road. 

Gary Bell of Skelton Brumwell, on behalf 
of Bell Media, which has Bryne Drive prop¬ 
erty, said it has concerns about traffic, phas¬ 
ing and equitable cost-sharing. 

Coughlin was asked what he thought of 
the comments by Pierce, Keast and Bell. 

"Competitors are exactly that," Coughlin 
said. "It's not in their best interest to see 
this project (Park Place) get finished. 
We are all looking for the same tenants. 
It's obviously in our competitive interests 
to build it out." 

Mady Development is building Lake view 
Condominiums and Collier Place near 
Barrie City Hall, featuring a Sobeys grocery 
store, retail stores, a Bank of Montreal, 
condos, plus two levels of parking, and 
eventually a pharmacy. 

In a letter to the city, Charles Mady said 
that he has no problem with the changes 
to Park Place. 



MARK WANZEL Photo 

Target would be a “powerhouse anchor” for 
the Park Place development in south Barrie, 
as it would help attract other stores. 

"As a developer of office space in Barrie, 
I concur with this request and frankly hope 
they (North American) do not build such 
small office space, as the only practical 
market for this space would come from 
raiding existing downtown tenants," he said. 

Mark Blake, who says he has worked for 
Rona and knows Target, too, said the city 


should let Park Place get on with its devel¬ 
opment. 

"It just doesn't look good to have that 
under development and not properly 
going," he said. "We should let them move 
along so development can happen and we 
can get the economic benefits." 

Mayor Jeff Lehman asked if there were 
studies or reports on the need for more 
retail in Barrie. He was told they had been 
done. 

North American says the basic elements 
of its Park Place development, as approved 
by the OMB, remain in place even with the 
proposed changes. 

"On balance, it is pretty close to what we 
originally envisioned," Coughlin said. 

This is not the first time the OMB- 
approved plan has been changed. 

In 2010, the gross floor area of the retail 
village was reduced and its second-floor 
office space removed, as was the central 
turning circle. 

The retail village was extended south to 
Mapleview Drive, with more emphasis on a 
pedestrian entrance (actually approved in 
2011) and there was an addition to the 
Bayview Drive turning circle. The depart¬ 
ment store was also re-oriented to become 
part of the retail village. 

A public meeting is one of the first parts 
of Barrie's planning process. 

This application now goes to city plan¬ 
ning staff for a report and recommendation 
to councillors. 


MONEY: It’s not a loan, but a loan alternative based on your company’s credit/debit card sales 


Could your company benefit from a merchant advance? 


A ‘merchant cash advance' is a 

niche financing product that has 
become available in Canada within the 
past year or so. 

Tens of thousands of merchants have 
been funded by merchant cash advances in 
the United States every year and this 
number continues to grow. 

Since traditional financing options have 
become harder to obtain for smaller busi¬ 
nesses in Canada, Dominion Lending Cen¬ 
tres Leasing — the leasing arm of Dominion 
Lending Centres Inc. — decided to extend 
this type of financing to businesses. 

A merchant cash advance is not a loan, 
but a loan alternative, which is based on 
your company's credit/debit card sales. 

It's designed to give merchants access to 
fast and flexible financing. 

• Benefits of a Merchant Cash Advance 



Adam Bazuk 


ga Ha 



• Quick — your business can receive fund¬ 
ing in less than 10 days 

• Simple — the system is fully automated 

• Easy — no specific collateral required 

• Flexible — no fixed payments 

• Multi-Use — the money can be used for 
both business or personal use 

HOW IT WORKS 

The monthly volume of debit and credit 
card transactions your business receives is 
averaged and your merchant cash advance 


is set up for approximately that amount. 

A small withholding comes off each future 
debit/credit transaction (ie, 10%) to pay 
back the advance over the next year — 
secured against your future sales rather than 
conventional ways such as against property. 

A non-reporting account, a merchant 
cash advance typically has little or no effect 
on your borrowing capacity. If you have a 
couple of slow months, you pay less. If sales 
are higher, it gets paid off faster. 

HOWTO QUALIFY 

In order to qualify for a merchant cash 
advance, you must be in business for at least 
one year, and average a minimum of $3,000 
per month in debit and credit card transac¬ 
tions. Even if your credit score is quite low, 
you can usually be approved. It's more about 
historical sales than your credit. 

In addition to merchant cash advances, 


Dominion Lending Centres Leasing, in co¬ 
ordination with Dominion Lending Centres 
Inc., can use commercial and residential 
mortgage and property credit line products, 
alone or in combination with lease financ¬ 
ing, to help business owners achieve the 
best solution to meet your equipment 
acquisition needs. 

If, for instance, you have been holding 
off on purchasing equipment because your 
current business cash flow doesn't afford 
you the opportunity, but you know the 
equipment will more than pay for itself, 
why not consider using some equity in your 
home to lease the equipment now? 

Adam Bazuk is a fully licensed mortgage 
broker with Dominion Lending Centres 
based in Thornton. 

He can be reached by calling 705-458-3011, 
by visiting www.albflnancial.ca, or by e-mail 
at abazu1c@ dominionlending, ca. 
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Promoting Business Monthly in Barrie & Abroad 


Barrie Business is committed to being Barrie’s leading source for local business 
news and information, always having something interesting and relevant to offer. 
From in-depth features about successful companies, to profiles of local business 
leaders, each article is Barrie centric interested 


in how success is achieved and on how local 
trends develop into new ideas in Barrie. 

Published monthly, Barrie Business is 
distributed to 8,500 businesses across 
Simcoe County via Canada Post. 


Our advertising representatives would be pleased 
to assist you, simply call 705-726-6537 using 
the details below... 


Mark Carpenter - Ext. 284 
mark.carpenler@sunmetfia.ca 

Kim Black - Ext. 235 
kim,black@sunmedia.ea 

Seth Eggleton - Ext 260 

beth.eggleton@suntriedta.ca 


Barb Whyte -Ext. 243 
barb.whvte@sunmedia.ca 

Amanda Babmeau - Ext, 299 
amanda.babineau@sunmedia.ca 

Abbey Plumb ■ Ext 272 

abbev.olumb@sumnedia.ca 



WreCOIDNXJSW 


xcukwhevuiue 
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BARRIE 

BUSINESS 

BiMf, Buifnesi ft OurBustnisit 


Local, Timely, Focused. 

Barrie’s Business Is Our Business... 
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6 th ANNUAL 


*HtH luncheon, included: 

* Display tables from local businesses 
Live Auction with all proceeds going to the Canadian Cancer Society 
* fashion Show * Hot plated lunch • Awards presented to nominees 


Redeem 4fOusi ticket today only $50.00! 


Proudly sponsored in part by: 


<$f| ROCK93 


Fiuud hujjjidi Ll-e at Ihif 

C iw dl rp E«ir(v 


Carrie LeDuc at 726-6537 ext. 226 * Sandy Davies ext 257 
email: womeninbusiness@sunmedia.ca 


2012 AWARDS LUNCHEON 

Showcasing the Achievements of 
Business Women in our Region 

When: Thursday October 25th 
Where: Barrie Country Club 
Time: 11a.m.-2 p.m. 

Tickets: $50.00 each (Tickets are limited) 


ft (fifty .-/7m 'JJew's fittest > ipett/nv* 6 of 7/tutmw ffiunm 

[ft 1987, graduated from Acadia University as the valedictorian and immediately joined tfie Canadian 
Fortes under the Direct Entry Officer program as an Air Traffic Controller. 

In 1989, she was one of the initial air traffic ct?rilrollen> ported to Lafir, Germany far her initial qualification, During her tour, 
she was appointed as the tower Chiel Controller unlit 1993. Gotonet Harris was then posted to Sault Ste Mane, to open 
a Recruiting Centre and assumed the duties as die Detachment Commander and later was 
appointed the Deputy Commanding Officer of Northern Ontario Recruiting, 

Since that time she has held many other important positions 
in 1997 as Chief Controller of 12 Wing Shearwater, in 2000, she 
became Wing ArrTraffic Controller Officer and then Operations 
Officer in IS Wing Moose Jaw: In 2003, CoF Harris (then Major] 

Commandant of the Air Command Academy at 16 Wing 
Borden In 2004. Next, she attended the Canadian Forces 
Staff Couise in Toronto followed by a posting as Senior 
Advisor to the Commander of the Canadian Defence 
Academy) Commander of 9 Winy Gander. She left this 
position to become the Commanding Officer of the 
Canadian Element Roto 8 at Kandahar Airfield. Upon 
return Col Harris was posted as a Special Advisor to 
the Vice Chiet of the Defence Staff. 

On 6 July 2012 r Colonel Harris was appointed 
Commander of Canadian Forces Base Borden / 

Canadian Forces Support Training Group 


* Heart and Soul Award - Presented to 
a woman who has volunteered or contributed ii 
way to her community/& or communities endless 
hours to charity. 

* Business Woman of the Year 
Award - Presented to a professional woman who 
currently owns or manages a business in Barrie and 
has excelled in 

her profession. 

* Future Woman Award Presented to a 
female student attending school 

in Barrie. 















































































































